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Dear Alumni and Friends,

My arrival to USD from the University of New 
Hampshire was just a few short months ago. These first 
months as dean of the Beacom School of Business have 
been hectic and challenging; yet rewarding all the same. 

Though I’ve been in this role only a few months, I am 
pleased to be a part of a business community and region 
that is so collaborative and cooperative. I’m excited to 
contribute to the Beacom School of Business and the 
University of South Dakota to build on our track record 
of success in growing enrollment, building programs and 
developing leaders.  

Beacom School of Business offers a strong value 
proposition—world-class business education at low  
cost. I am extremely proud to say we have a team of 
highly dedicated faculty and staff who work hard to 
make our students succeed in their careers. Our alumni 
are accomplished business leaders serving various sectors 
of the economy. The community and business leaders 
are strong supporters for everything we do. Together, 
they make it possible to help create one student success 
at a time.

We’ve started some new initiatives at the B School. 
Last September we developed a new strategic plan 
framework which aims to make the Beacom School of 
Business the business school of choice for top quality 
students and employers and a major player in economic 
development in the state and the region through a 
transformative learning community. We are working 
toward establishing centers for excellence to showcase 
our faculty’s competencies and accomplishments.  

Another initiative is a select group of students— 
the Dean’s Ambassadors—who represent the School 
at various functions, giving them opportunities to 
showcase the caliber of students the Beacom School 
of Business produces. The Dean’s Ambassadors are in 
turn able to build relationships that will carry them well 
into their business careers. In these pages, you will read 

about the inaugural group of 11 we’ve selected to hold 
these competitive positions. I’m sure you’ll agree these 
individuals will represent us well. 

Another initiative that’s new is our Entrepreneurs-in-
Residence program, designed to focus on innovation 
and entrepreneurship. We have two entrepreneurs, Ben 
Hanten and Sue Lancaster, who are on campus a couple 
of days a week to help budding entrepreneurs grow and 
market their ideas.

We’ve launched a new monthly electronic newsletter,  
the Beacom Wire, to help alumni, students and 
supporters stay connected with us. Please send us an 
email at business@usd.edu if you’d like to be added to 
the Wire mailing list.

We’ve also restructured the graduate programs office, 
naming Kathryn Birkeland, Ph.D. and Mandie 
Weinandt as faculty coordinators of the M.P.A. and 
M.B.A. programs, respectively. Birkeland and Weinandt 
will work with faculty, business leaders and alumni 
to ensure the success of the programs and focus on 
operation and growth of the programs, curricular 
innovation and student success.

In addition to new programs, I am committed to 
sustaining traditions the B School has worked so hard 
to build. We will continue to develop outstanding 
programs and students and foster productive 
partnerships. In the pages that follow, you can read 
about some of the ways we are doing just that. 

You, our alumni and friends, are among our best 
ambassadors. We appreciate your collaboration and your 
input. We’d love to hear about what you are doing with 
your degree from Beacom! 

Venky Venkatachalam, Ph.D.
Dean, Beacom School of Business

mailto:business@usd.edu
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Beacom adopts New strategic Framework
This fall, the faculty of the Beacom School of Business 
approved the school’s new strategic plan. The plan  
includes a vision statement, strategic priorities, mission 
statement, and core values which encompass the school’s 
overall platform. 
 “We wanted to factor in our core competency, strengths, 
mission, core values, changing market, competitive forces, 
technological developments in learning methodologies, 
opportunities and challenges, and our commitment to 
 

economic development in the state and the region,” said 
Venky Venkatachalam, the school’s dean.
 During the summer, the school sought input from 
various stakeholders, including faculty, alumni and students. 
From there, a faculty steering committee was created 
to sort through suggestions, develop drafts and refine 
the document. On Sept. 24, 2014, the final version was 
approved in a unanimous vote at a faculty meeting.
 According to Venkatachalam, “We wanted to leverage 
our strengths and accomplishments and to advance and 
grow in both enrollment and reputation as a leading  
B School in the region and the nation.”

VisioN statemeNt    

The Beacom School of Business strives to 
create a transformative learning community 
that will make us the business school of choice 
for high quality students and employers and 
will drive economic development in South 
Dakota and the region. 
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strategic priorities
(in no particular order) 

• Recruit and retain high quality students 

• Enhance student engagement 

• Develop innovative curriculum 

• Champion entrepreneurship, innovation, and ethics 

• Strengthen and leverage relationships with businesses,  
 governments, and communities 

• Market and promote the Beacom School of Business 

• Promote faculty excellence 

• Improve national rankings 

core Values   

Excellence in: 

• Undergraduate and graduate education 

• Faculty commitment to teaching, student learning,  
 and student engagement 

• Intellectual and professional contributions 

• Service and community contributions 

• Ethical decision- making 

• Diversity and inclusiveness 

missioN statemeNt    

The Beacom School of Business’ mission is 
excellence in undergraduate and graduate 
education that develops successful future 
business leaders. We deliver high value to our 
students, employers, and community through 
distinctive teaching and learning supported 
by significant intellectual and professional 
contributions and meaningful service. 



NEW BEACOM SCHOOL OF BUSINESS DEAN PROFILE

DR. VENKY VENKATACHALAM
a passioN For BusiNess  
aNd eNtrepreNeurs
Dr. Venky Venkatachalam’s first day as dean of the Beacom School of Business 
was Aug. 15, 2014. He’d arrived in Vermillion with his wife and son after 
living in New Hampshire. “We discovered warm, welcoming neighbors,” said 
Venkatachalam, “in a small, vibrant and friendly community, with a university 
as a centerpiece.” 
 His impressions of the university have also been very positive. “The students 
and the faculty are hard-working, sincere and modest about their achievements 
and accomplishments,” he reported. “Beacom Hall,” he observed, “is nicely 
planned, and is conducive to teaching and learning. It’s a beautiful, world- 
class building.”
 Venkatachalam’s special interests in business include innovation, 
entrepreneurship, technology commercialization and information systems. 
While in New Hampshire he served as director for the University of New 
Hampshire’s Enterprise Integration Research Center. In 2010 he led a 
technology accelerated program called Green Launching Pad (funded by the 
U.S. Department of Energy and the New Hampshire governor’s office). Two 
key purposes for this center were to connect entrepreneurs to appropriate 
experts, and to help transition “green” ventures and ideas to the marketplace. 
“I have a passion for entrepreneurship and innovation in the areas of renewable 
energy, energy efficiency and green manufacturing,” he explained. Fourteen 
startups specializing in green technologies were launched as a result of his work 
with Green Launching Pad.
 Venkatachalam is also impressed with the business community in the 
area. “I see lots of opportunities at the university and with businesses in the 
area,” said Venkatachalam. “The business community in this region is very 
collaborative and cooperative. Those are meaningful and significant attributes.”
 Venkatachalam received his undergraduate degree in mechanical engineering 
from the University of Madras, India, before pursuing graduate degrees in 
business. He earned his Ph.D. from the University of Alabama. Prior to 
relocating to Vermillion, he served as associate dean and professor at the 
Peter T. Paul College of Business and Economics at the University of New 
Hampshire, in addition to leading the business start-up enterprise sponsored 
by the state of New Hampshire and the University of New Hampshire. In 
2012 he received the University of New Hampshire Alumni Association Award 
for Excellence in Public Service. In 2006 he received the university’s Research 
Excellence Award. 
 “I’m excited to be at USD,” said the new dean. “The Beacom School is an 
outstanding institution, with a superb faculty and administration and excellent 
students. I am looking forward to working with my colleagues at Beacom to 
grow enrollment and ranking, build new and innovative programs, and to 
advance the school’s reputation in teaching, research and outreach, and as a 
leading player in South Dakota’s economic development initiatives.”
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Question: What attracted you to your new position  
           at USD?

Answer: The Beacom School of Business at USD has a solid 
reputation for its world-class business education. Beacom 
has outstanding faculty known for their teaching and 
research excellence. Student success rates as well as faculty 
accomplishments have contributed to Beacom achieving 
high national rankings. For example, in 2014, the U.S. News 
& World Report ranked Beacom School of Business at No. 
27 in the nation in online graduate business programs. Our 
Master of Public Accountancy program is ranked second 
by GetEducated.com for best affordable online masters 
in accounting. These rankings reflect the caliber of our 
students, faculty, and the world-class facilities we have at the 
Beacom School of Business.
 South Dakota’s economy is ranked consistently high 
in the nation, with low unemployment rates, high per 
capita income growth, and for having the best climate for 
entrepreneurship and innovation. Last year, CNBC ranked 
South Dakota first in the nation for top states for business. 
South Dakota consistently ranks in top 10 in many other 
economic development-related rankings.
 Another important reason is USD is aggressively 
pursuing efforts to become a major player in the state and 
in the region in high-tech innovation and entrepreneurship 
through its Research Park and GEAR Center. These  
are particularly exciting opportunities for USD and  
the Beacom School of Business to contribute toward  
South Dakota’s economic development in these efforts.
 All these indicators point to a bright and exciting future 
for our students, faculty and alumni at USD and Beacom. 
All these contributed to my being attracted to USD.

Q: What are some of your immediate goals in  
     your role?

A: We are working toward continuous improvement of 
our academic programs and strengthening our engagement 
with alumni and business partners. We are pursuing several 
innovative programs to be launched soon. I am starting 
to meet with industry and community leaders to better 
understand their needs for the short and long term and how 
Beacom School can play a role in their economic growth.

Q: What would you say has been the biggest change in  
business education in recent years?

A: Our economy is increasingly demanding a high level 
of skills in our students in business disciplines, problem-
solving, analytic skills, communication (written, oral 
and interpersonal), interpersonal and critical-thinking. 
Also, technology is increasingly playing a role in learning 
experience. Online education, hybrid models and flipped 
classrooms all are changing the way our students learn. 
Globalization is also having an impact on business education. 
Experiential learning is becoming important as well.

Q: You have a long, impressive record in supporting 
entrepreneurship and raising venture capital, 
including leading an angel capital network that 
has reached $1 billion in equity financing. Do you 
have any plans to help foster entrepreneurship and 
financing in South Dakota?

A: Absolutely! USD is becoming a major player in the 
innovation and high-tech entrepreneurship arena through its 
Research Park and GEAR Center initiatives in Sioux Falls. 
With my background and experience in this area, I intend to 
help advance USD’s strategic mission in these areas.

Q: What advice would you give to a business student 
starting an education today?

A: Three C’s. Connect. Communicate. Collaborate. 
Career success for our students requires building strong 
relationships with alumni, business and government 
leaders right from the beginning (when) they start their 
business education. Therefore, students must quickly learn 
to connect, strengthen their networks through effective 
communication and learn to work effectively through 
collaboration.

Q: You most recently worked at the University of New 
Hampshire. How are you liking South Dakota?

A: My family and I moved to South Dakota after living 
in New Hampshire for 22 years. We love the place 
(Vermillion) and the people are very friendly and helpful. 
USD and the Beacom community gave my family a great 
welcome, and we look forward to getting to know more  
of the Vermillion and South Dakota communities in the 
near future.

New USD Business Dean  
Sees Bright Future for School
  Reprinted with permission from the Sioux Falls Business Journal
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Since the arrival of new Dean “Venky” Venkatachalam, 
many changes are apparent throughout the Beacom School 
of Business. One of the B School goals has always been 
to immerse students in as many real-life experiences as 
possible; Venky’s new student ambassador program is a 
venue that will assist in attaining that goal.
 Each year, the dean selects a group of students to serve 
as Dean’s Ambassadors. These prestigious positions serve as 
the dean’s student advisors and represent the Beacom School 
of Business at high level alumni and business events, both 
on and off campus. 
 “The Dean’s Ambassadors program helps showcase 
our student achievement,” explained Dean Venky 
Venkatachalam. “The cohort is a team of high achievers 

with great leadership and communication skills. Each 
external engagement activity the dean is engaged in, the 
ambassadors will have the opportunity to participate in as 
well. The idea is to show the external stakeholders what we 
do by having some of our students tell their own story.”
 To be chosen, the candidates must display high academic 
performance combined with great leadership skills and 
experience. The dean also sought students with high energy 
and a drive to succeed. 
 “These students get to participate in high-profile events,” 
Venkatachalam said. “They will meet with business  
leaders, developing great connections that will help in their 
future careers.”

deaN’s amBassador program  
estaBlished at Beacom



Also involved in Student Ambassadors, 
Technology Fellow Program, Beacom’s 
Billionaire Weekend

“Throughout college, I have loved 
participating in organizations where 
I can promote USD to prospective 
students. I am excited to participate 
in the Dean’s Ambassador program 
because it gives me the opportunity 
to share my positive experience at 
the Beacom School of Business. As 
a Dean’s Ambassador, I can explain 
to USD alumni and business leaders 
how the Beacom School of Business 
prepares students to be successful in 
the competitive business world. 

  “It’s an honor to be personally 
selected to serve as a student 
representative. I am grateful for  
the opportunity to represent USD.” 

Also involved in AWOL, Beacom Consulting  
Group, Beacom Opportunity Fund 
Committee, USD accounting students tutor, 
Hills Alive

“I have been richly rewarded here at 
USD and I felt this was a great way to 
give back to the school. I also wanted 
to see what goes on behind the 
scenes, and expand my professional 
network. I am very honored to have 
been given this prestigious position.” 

Also involved in Pi Beta Phi, Coyote Capital 
Management, Dakota Days Executive Board, 
USD honors program, USD’s Center for 
Teaching and Learning

“I wanted to become a dean’s 
ambassador because I love being  
a student in the Beacom School  
of Business. I have had such a great 
experience throughout my time  
at USD. It has given me so many 
opportunities and I want to  
contribute back to it. It is an honor to 
be chosen. Since the business school 
is one of the things that attracts many 
students to USD, I am grateful for the 
opportunity to represent such an 
attractive feature of USD.”

Also involved in Kappa Alpha Theta, Coyote 
Capital Management

“I felt this would be a great opportunity 
to network with alumni of our business 
school. I plan to stay in South Dakota 
after attending law school at USD and 
this experience will definitely help me 
connect with my future employers.

  “It is a huge honor to not only be 
nominated, but selected as a Dean’s 
Ambassador. This really means to 
me that the faculty and staff of 
the Business School, as well as the 
dean himself, really saw something 
in me they felt would be a great 
representation of USD.”

Also involved in Beta Alpha Psi, SERVE,  
Kappa Alpha Theta

“I wanted the opportunity to represent 
the Beacom School of Business in 
order to showcase the excellent 
opportunities the school provides 
to each student. I am honored that I 
was chosen to represent the Beacom 
School of Business and am looking 
forward to building relationships with 
the community and alumni.” 

Also involved in Pi Beta Phi, Dakotathon, 
Order of Omega Honor Society, 
Sustainability Club

“I wanted to become a Dean’s 
Ambassador because I’ve loved my 
experience at the Business School and 
wanted to be able to showcase my 
accomplishments as well as my peers’. 
I’m honored to be one of the chosen 
out of the hundreds of students. It 
means that all of my hard work has paid 
off and the professors as well as the 
dean have seen that. It also means I can 
share my experience in the Business 
School to donors and alumni, showing 
just how great the Beacom School of 
Business is.”
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2014–15 Beacom school oF BusiNess deaN’s amBassadors 

Reanna Bertram
Senior
Accounting Major

Elizabeth Dailey
Junior
Economics Major

Bailey Fish
Senior
Accounting Major

Mariah Gehle
Junior
Economics Major

Kara Fischbach
Senior
Finance Major

Vonda Cotton
Senior
Accounting Major



8      BUSINESS CONNECTIONS

Also involved in Healthcare Executives 
Advancing in Leadership student 
organization 

“I chose to become a dean’s 
ambassador to represent the Beacom 
School of Business’s HSAD program 
and extend my network of those in 
the South Dakota community. It is a 
great honor to represent Beacom and 
the University of South Dakota. It is 
also very exciting to be involved in a 
new exploratory program.” 

Also involved in Pi Sigma Epsilon  
Business Fraternity

“I wanted to serve as a Dean’s 
Ambassador to further my experience 
in the business industry and to 
meet business professionals. I also 
wanted to be able to represent this 
great school in any way that I could. 
I was very excited to be chosen as 
an ambassador and it’s a privilege 
to serve and represent the Beacom 
School of Business. It is honor to be 
able to facilitate projects that enhance 
the student experience.” 

Also involved in American Marketing 
Association, USD club baseball

“I wanted to become a Dean’s 
Ambassador for the high level of 
prestige the position comes with. I 
also wanted to see how I stacked up 
against the brightest the Beacom 
School has to offer. To be chosen as 
one of the first Dean’s Ambassadors 
has shown me that all my hard work 
the last four years has paid off, and 
that I am getting a quality education 
and improving myself every year. “

Also involved in Political Economy 
Club, Inter-Fraternity Council, Student 
Government Association, Coyote Capital 
Management, Sigma Alpha Epsilon 
fraternity, Newman Center

“From a strong academic foundation 
to numerous extracurricular activities, 
I have gained so much from the 
Beacom School of Business over the 
past four years. When I heard about 
the Dean’s Ambassador program, 
I knew it would be a great way to 
tangibly give back to the school that 
has given me so much.

  “Being chosen to serve as a  
Dean’s Ambassador is a true honor. 
Having the opportunity to join  
with other students to represent  
the Beacom School of Business  
to outside organizations is both 
humbling and exciting.” 

Also involved in Kappa Alpha Theta,  
USD football and basketball cheerleader,  
Miss South Dakota Organization,  
National Society of Collegiate Scholars

“I have really enjoyed my classes in 
the Beacom School of Business. I 
wanted an opportunity to work in 
an organization within the Beacom 
School of Business and help students 
and faculty work together to make 
all classes, organizations and events 
beneficial for students.
 “I am extremely honored to have 
the opportunity to represent the 
Beacom School of Business and the 
University of South Dakota. It is an 
opportunity for me to make sure 
students feel valued and in turn, can 
work with the school to create a better 
learning atmosphere.”

Tyler Monick
Senior
Health Service  
Administration  
Major

Kirby Nitzschke
Senior
Marketing Major

Carrie Wintle
Junior
Finance Major

Mitchell Nelson
Junior
Management  
Major 

Sean Turgeon
Junior
Economics Major 
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Bijay Naik
In May 2014, after 23 years with the Beacom School of Business, Bijayananda 
Naik, Ph.D., has retired from the University of South Dakota. 
 Naik first arrived at USD in 1991, and since then has published in many 
scholarly academic journals. However, he says his proudest accomplishment of 
his teaching career came from hearing from his students how his courses were 
instrumental in launching them into successful professional careers. 
 Naik has many plans for his retirement, including enjoying the things that 
he did not find much time for during his career. “I plan to take up drawing 
and painting, photography, listening to music, dancing and reading,” he said. 
“I plan to learn new languages and travel abroad. I plan to travel extensively in 
the U.S. and see this beautiful country, much of which I am yet to see. Most 
of all, I plan to be an important part of my daughters’ and granddaughters’ 
lives by living near them and spending time with them as much as possible.”
 While enjoying his newfound free time, Naik said he will miss many 
things about the Beacom School of Business. He stated, “I will miss the 
company of wonderful colleagues and interaction with the many bright and 
sincere students I came across in the courses I taught during my 23 years at 
the B School.”

Kumoli Ramakrishnan
In May 2014, after more than 20 years of teaching finance in the Beacom 
School of Business, Kumoli Ramakrishnan, Ph.D., retired from the University 
of South Dakota. 
 Since he arrived in the fall of 1992, Ramakrishnan taught courses like 
Advanced Corporate Finances Investments, Security Analysis, International 
Finance and Financial Strategy. He played key roles in transforming academic 
programming and recalled some of the changes he helped implement. 
 “Designing, developing and delivering on the finance major would be at 
the top of my list of accomplishments,” commented Ramakrishnan. “The 
degree provides in-depth exposure to different aspects of finance, which has 
given back to the community and university.” 
 Ramakrishnan has no immediate plans for his retirement, and enjoys the 
freedom from having any binding schedules for now. 
 “My wife, Michelle, and I have already done some long road trips  
and international travel,” he explained. “I’ll also continue to research and 
write, besides enjoying my everyday hobbies of yoga, fishing, woodworking 
and fitness.” 
 Although he’s left academia, Ramakrishnan will always fondly remember 
his time at USD and why he loves the university. 
 “I am a teacher by calling and have been blessed to see the difference I 
make in my students’ lives on a fairly consistent basis,” he said. “I will miss the 
students and the joy of being in the classroom, where I felt the most alive.”

RETIRED FACULTY



Jason Porter
Jason Porter, Ph.D., has joined the 
Department of Accounting and Finance 
faculty, teaching Intermediate Accounting 
I and II, Accounting Theory and a 
principles course. 
     Porter was anxious to begin the school 
year but looked forward to the challenges 

and opportunities he faced. 
 “I was most impressed with the congenial atmosphere 
among the faculty,” said Porter. “All the professors seem  
to be enthusiastic and engaged, and I’m excited to be a part 
of that.”
 After beginning his career as an instructor at Brigham 
Young University Salt Lake Extension in 2002, Porter  

continued as a research assistant, assistant professor and 
associate professor at universities such as Brigham Young 
University, Utah Valley State College, University of Georgia  
and the University of Idaho.
 “I hope that my undergraduate students come away from 
my classes with a better understanding of how individual 
transactions affect what investors see and the decisions they 
will make,” commented Porter. “I hope that my graduate 
students will come away with an appreciation of the theories 
that underlie the accounting profession, as well as a greater 
understanding of the challenges we are currently facing.”
 Porter received his associate of science from  
Snow College in 1997, his bachelor of science and Master 
of Accountancy from Brigham Young University, and his 
doctorate from the University of Georgia.
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Pavel Jeutang 
Pavel Jeutang, Ph.D., joined the 
Department of Accounting and Finance  
at the University of South Dakota as 
assistant professor. Jeutang teaches 
Financial Institutions in both Sioux Falls 
and Vermillion, as well as Advanced 
Corporate Finance. 

 Originally from Cameroon, Africa, Jeutang received 
his bachelor’s degree in law and political science from 
the University of Dschang, Cameroon in 2002. He then 
received his Bachelor of Science in Business Administration 
in 2007 and a Ph.D. in finance in 2014, both from the 
University of Nebraska-Lincoln.
 As an undergraduate student, Jeutang was a research 
assistant in the Bureau of Business Research, economics 
department at UNL, later becoming a graduate assistant in 
the same department. 
 When it came to deciding on the university where 
he would teach, Jeutang was very impressed with USD 
and what he felt he could accomplish. “I wanted to go to 
a business school in a state’s flagship university where I 
can excel as a great educator while conducting interesting 
research with collegial faculty,” he explained.
 “As a teacher, my first and most important objective is to 
develop lifelong learners,” Jeutang said. “At the end of the 
day, what I want my students to take away from my classes 
is a way of thinking.”

Tom Martin 

This fall, the division of 
Management, Marketing and 
Business Law welcomed Tom 
Martin to its faculty. Martin 
teaches Introduction to Business, 
Production & Operations 
Management, Project Management 
and Supply Chain Management.

 With a background in leadership, management, supply 
chain and logistics, Martin is eager to share his experiences 
with students. 
 “I look forward to interacting with our students since 
they are our future business leaders,” he said. “I also look 
forward to the challenge of keeping our courses current and 
relevant to the current global business challenges.”
 Student success is Martin’s first priority. “I want students 
to realize what is important is not memorizing answers 
to achieve a good grade,” he said, “but to understand the 
concept in order to solve problems and be leaders in their 
organizations.”
 Martin graduated with a bachelor of science in history 
from South Dakota State University and his master of 
science in logistics management from Florida Institute of 
Technology. He spent 22 years on active duty in the U.S. 
Army before retiring in 2013. As a South Dakota native, he 
is excited to return to his home state, exclaiming, “It’s good 
to be back!”

NEW FACULTY
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Teresa Stephenson
This fall, the Beacom School of Business 
welcomed Teresa Stephenson, Ph.D., 
as associate professor of accounting. 
Stephenson teaches Principles I, which 
introduces students to accounting. 
     “It’s not a course I’ve taught before, 
so I’m very excited to be teaching it,” said 

Stephenson. “I hope to be able to show students how much 
fun accounting is.” 
 Stephenson has held positions as instructor, assistant 
professor and associate professor at various universities in 
Wyoming, Kentucky and Illinois. 
 “The hardest thing for students to learn is there is 
a degree of uncertainty in all areas of business—and 
accounting is not the exception,” Stephenson explained. 
“We have to use best estimates, good consistent methods, 
and be able to explain the reasons for presenting the 
information the way we do.” 
 A Minnesota native, Stephenson has lived all over the 
country, with South Dakota being the 17th state she’s 
resided in. Stephenson received her B.B.A. in 1989 from 
National University in San Diego, Calif., her M.P.A. in 
2000 from Indiana University and her Ph.D. in business 
administration in 2006 from the University of Kentucky.
 Stephenson quickly settled into her new position at the 
Beacom School of Business. 
 “I think the best thing about the Beacom School of 
Business is the people,” she commented. “I have a terrific 
department chair, colleagues and students.”

Thomas Tiahrt
Thomas Tiahrt is the newest 
assistant professor of economics, 
statistics and decision sciences. 
He teaches Business Statistics I 
& II, Foundations of Calculus & 
Statistics for Business, Quantitative 
Analysis, Data Mining for 

Managers, and Data Mining for Competitive Advantage. 
 Being a part of the USD community is nothing new to 
Tiahrt. He was a graduate teaching assistant from 1988-
1991 and a computational science research assistant from 
2008–2010, receiving multiple awards for his work. 
 Tiahrt is excited to get into the classroom. He said, “I 
look forward to the opportunity to participate in transferring 
knowledge to students in order to equip them to succeed as 
professionals in the business world.” 
 Tiahrt appreciates the importance of a quality education 
and how it benefits students in the future. 
 “My foremost teaching objectives are to equip students 
to think creatively, systematically and consistently, and to 
leverage the instruments of the information age to exploit 
opportunities and solve problems,” he said. “Success in 
learning and applying these principles means success not 
only professionally, but in other aspects of life as well.”
 Tiahrt received his Bachelor of Business Administration 
in accounting, his master of arts in computer science, and 
his Ph.D. in computational science and statistics from the 
University of South Dakota. 

Carole South-Winter
The Division of Health Services 
Administration is excited to introduce 
Carole South-Winter as its newest  
assistant professor.  
     She teaches Quality Management, 
Health Services Administration and 
Policy, Global Heath Care, Health Care 

Delivery Systems, and Cultural Competency. South-Winter 
will also take her lectures internationally. She said, “I will be 
conducting a faculty-led program each year to study three 
types of global health care systems: Germany in Europe, 
Ghana in Africa, and Brazil in South America.”

 South-Winter is eager to develop relationships with her 
students, which will lead to more informed health care 
professionals. 
 “If I do my job well and they do their job well, we will 
eventually become peers in the health care professions,”  
she said. “I want students to experience and look at health 
care through a different lens than they are accustomed to 
and seek similarities in situations rather than focus  
on differences.”
 South-Winter received her bachelor of science degree 
from Presentation College, master of education from  
South Dakota State University, and doctor of education 
from St. Cloud State University.
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 Beacom is the region’s leader in business 
education. Its mission-driven, fully-accredited 
programs provide students with the leadership 
skills and hands-on experiences crucial 
for success in today’s global marketplace. 
The school’s history is steeped in building 
relationships that are lasting and valuable to 
students, alumni and employers alike. 
 Augmented by Beacom’s outstanding faculty, 
who ensure that course content is applied 
practically, these relationships help prepare 
students with a foundation to build upon as 
their careers begin after college.
 More than half of Beacom undergraduate 
students complete at least one internship, but  
the advantages offered by Beacom go well  
beyond internships.
 Beacom regularly hosts events that give 
students the chance to vie for jobs after 
graduation, such as Connect with the Best and 
Meet the Firm. Students can hone interview 
skills with the SAAVVY event, and they can 
meet national business leaders, government 
officials, successful alumni and other guest 
speakers who discuss current business issues and 
offer leadership perspectives. 
 Coyote Capital Management (CCM) is one 
organization that allows students to actively 
and passively manage large portfolios of real investments, 
ranging from the $60,000 student portfolio to the dean’s 
and foundation portfolios, which have recently pushed total 
holdings to more than $1.2 million. Student CCM analysts 
get the chance to learn time-tested fundamental analysis and 

management techniques as well as obtaining a grasp 
for how economies and markets impact the value of 
various kinds of securities. By giving annual reports 
to the USD Foundation Investment Committee and 
the Beacom Opportunity board, students get to see 
the sell-side of finance. 
    Erik Muckey ’14 graduated from the Beacom 
School of Business with a B.B.A. in economics with 
minors in finance and mathematics. “That was 
the important side of CCM that I will always be 
thankful for,” Muckey remembered. “Being able to 
take substantial information and communicate it 
effectively with stakeholders was probably the most 
valuable thing I can take with me in my current 
career and has served me extremely well so far.”
    Likewise, Sarah Boyum Hento ’12 said 
her membership in Beta Alpha Psi, the honor 
organization for financial information students and 
professionals, was an experience that provided her 
many opportunities to network with professionals, 
as the organization would bring accounting firms 
from across the Midwest to discuss keys to success 
in the accounting profession, tips for internships 
and job opportunities. 
    “It was an excellent opportunity to network with 
professionals and ask questions about the accounting 
field,” the third-year USD Law student said. 
    Some companies offer programs to give students 

hands-on experiences in the hopes they will become full-
time employees upon graduation. 
 Robert Hollingsworth is a 1991 graduate of the Beacom 
School of Business and is Deloitte & Touche LLP’s Omaha/
Des Moines audit managing partner. He’s able to keep close 

It’s no secret the Beacom School of Business builds on a tremendous liberal arts 

foundation. It boasts a 92 percent job placement rate, state-of-the-art classrooms  

and facilities, low faculty-to-student ratio and prestigious AACSB certification— 

all of which help bridge the gap between student and professional. 

Eric Muckey

Sarah Boyum Hento

Robert Hollingsworth



WINTER 2014–2015      13

ties with his alma mater, as he makes frequent 
trips back to USD’s campus to recruit Beacom 
students for his company. 
 “Deloitte offers many different programs, 
including internships, leadership programs for 
top students, such as our Envision or Premier 
Student programs, and student leadership 
conferences—all of which are designed to 
provide hands-on experiences for students—and 
also continue our tradition of recruiting people 
with superior character, talent and the capacity 
for significant growth,” Hollingsworth stated. 
 According to Hollingsworth, Deloitte’s 
Omaha and Minneapolis-based offices typically 
take three or four Beacom students every year, 
and he said both branches have had much 
success with their Beacom students. 
 “The students we work with come prepared 
with the knowledge and understanding of 
accounting, but are also committed to working 
as a part of a team and working to serve our 
clients,” he said. “They exhibit character, talent 
and the ability to work well with a team and our 
clients are all qualities that help them to succeed. They also 
have incredible work ethic, which helps them to outshine 
their competition.”
 “It is important for the Beacom students to continue 
to have these opportunities to compete in seeking the top 
career opportunities in the market, and also to make early 
connections with employers,” he continued. “Programs such 
as the M.P.A. provide students with the requirements to sit 
for the CPA exam, and also gain a deeper understanding 
of accounting and business. Further, activities such as 
Coyoteopoly, Student Government and Beta Alpha Psi 
provide the Beacom students opportunities to enhance 
leadership skills and work with teams and even the 
community, which are important qualities we see in the 
students we work with.”
 Miles Beacom, for whom the Business School is named, 
is president and CEO of PREMIER Bankcard, currently 
the 12th largest issuer of MasterCard and Visa credit cards 
in the country. PREMIER places 6 –10 students in intern 
positions each year and currently employs a total of 79  
USD graduates.  
 Beacom said the students’ experiences provide them with 
the chance to grow within a real-life business environment. 
Students have the opportunity to develop valuable new 
skills and work experience, while working one-on-one with 
individuals within PREMIER’s leadership team. 

   “As interns in our company, Beacom students 
gain first-hand knowledge of our organization, 
our culture and our industry,” he said. “This is 
a unique opportunity for students to discover 
their individual strengths and weaknesses in 
a learning environment where they are free 
to ask questions, observe and take risks. The 
experience enables the student to experience a 
prospective career path, while getting paid and 
possibly earning course credit.” 
 Beacom said he believes the strong work 
ethic of Beacom students and graduates helps 
improve his constantly-growing company. 
“Not only are these individuals hard working 
and willing to put in long hours but they are 
not afraid to try something new,” he explained.    
“Our organization changes every day. We need 
to continue to build a team that is constantly 
looking to improve. We need the team to 
share those ideas with the organization which 
will continue to strengthen the organization to 
ensure it is not only successful today but long 
into the future.”

 Muckey, now a management/project consultant 
with Resources Global Professionals, said much of his 
understanding of the business world was developed because 
of his experiences in Beacom. 
 “Whenever I used to think of ‘business,’ I saw it solely as 
an opportunity to make profit,” he explained. “Today, I see 
it as much more than that—an opportunity to serve others 
and impact the world in ways and through causes much 
greater than myself. Thanks to those experiences, I know 
that I can take the rural roots I came from, combine it with 
what I’ve learned experientially and in the classroom, and 
be able to apply it in the service of others in my community 
and beyond.”
 Hento agreed, explaining that Beacom prepared her 
well for law school. “The Beacom School of Business does 
an exceptional job exposing students to ‘real-life’ career 
activities,” she explained. “Almost every upper level course 
has a component which requires a real-life case study or a 
hands-on project that simulates ‘real-life’ career issues. 
 “These situations exposed me to the decision-making 
process business professionals are faced with daily. It also 
helped take abstract business concepts from my curriculum 
and relate it directly to ‘real-life’ experiences and challenges,” 
Hento continued. “These experiences also helped foster my 
career goals and developed my strengths to prepare me for a 
business career.”

Miles Beacom

“This is a unique 
opportunity for 

students to discover 
their individual 
strengths and 

weaknesses in a 
learning environment 
where they are free to 
ask questions, observe 

and take risks.”
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Two Beacom School of Business online graduate programs 
have earned top recognition from U.S. News & World Report.
 The Master of Business Administration (M.B.A.) program 
at the Beacom School of Business is ranked No. 41 nationally 
in the 2015 U.S. News & World Report Best Online M.B.A. 
Programs. According to the publication, M.B.A. programs 
are ranked separately from other online graduate business 
programs for the first time in 2015 with the list containing 
196 online M.B.A. programs throughout the United States.
 The Beacom School of Business’ Master of Professional 
Accountancy (M.P.A.) program is listed at No. 31 in the 
2015 U.S. News & World Report rankings of Best Online 
Graduate Business Programs. The ranking includes graduate 
business programs of all types, excluding M.B.A., and 
contains 225 graduate business programs nationwide.
 “This is a very nice honor for both of our online graduate 
programs,” said Venky Venkatachalam, Ph.D. “It also 
validates, nationally, the reputation that our online M.P.A. 
and online M.B.A. not only offer great curriculum features 
but great value.”
 The Beacom School of Business online M.B.A. and 
M.P.A. programs are accredited by AACSB International. 
The 2015 U.S. News & World Report Best Online Graduate 
Programs rankings are based on student engagement, 
admissions selectivity, peer reputation, faculty credentials and 
training, and student services and technology.
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PROGRAMS

garner 

U.S. NEWS
RANKINGS


